











Chapter 3:

-
Considerations for Video in Healthcare

While video technology offers many benefits in healthcare, there are also some
considerations to keep in mind. Here are some things to consider when using video
in healthcare:

1. Privacy: Healthcare providers must ensure that patient data is kept private and secure.
When using video technology, providers must comply with privacy regulations, such
as HIPAA. Providers must also ensure that patients are aware of the risks associated
with using video technology and the measures taken to protect their privacy.

2. Technical Requirements: Healthcare providers must ensure that they have the
technical infrastructure to support video technology. This includes a reliable internet
connection, video conferencing software, and appropriate devices. Providers must
also consider the technical support needed to troubleshoot any issues that may
arise during video consultations or remote monitoring.

3. Training: Healthcare providers and staff must be trained in the use of video technology.
This includes how to use the video conferencing software, how to protect patient
privacy, and how to troubleshoot technical issues. Training should be ongoing to
ensure that providers and staff are up-to-date with the latest technology and best
practices.

4, Patient Accessibility: Healthcare providers must ensure that video technology is
accessible to all patients, regardless of their level of technical proficiency or ability.
This includes providing training and support to patients who may need it, as well
as ensuring that video technology is accessible to patients with disabilities.

5. Reimbursement: Healthcare providers must ensure that they are reimbursed for
their use of video technology. This may involve working with insurance companies
or government programs to ensure that video consultations and remote monitoring
are covered.
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Chapter 4:

-
Future of Video in Healthcare

The use of video technology in healthcare is only going to continue to grow in the
future. Here are some potential future developments in the use of video technology
in healthcare:

1. Virtual Reality: Virtual reality technology is already being used in healthcare,
particularly in surgical training. In the future, virtual reality may be used to simulate
medical procedures or to deliver therapy for conditions such as anxiety or phobias.

2. Artificial Intelligence: Artificial intelligence (Al) has the potential to revolutionize
healthcare, particularly in the area of diagnosis and treatment. Al algorithms can
analyze large amounts of data, including video data, to identify patterns and make
predictions about patient outcomes.

3. Wearable Technology: Wearable technology, such as smartwatches and fitness
trackers, is already being used to monitor patient health. In the future, wearable
technology may be integrated with video technology to enable remote monitoring
of patients with chronic conditions.
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. 3. Clinical Applications: Healthcare providers and clinicians need to have a good
C h a pte r 5. understanding of the clinical applications of video technology. This includes the

use of video technology for telemedicine, remote patient monitoring, and virtual

m consultations.
. o o e 4. Training and Certification: Healthcare providers and clinicians need to receive
Ed ucati ng DOCtorS a nd CI INiIClans on adequate training and certification to use video technology in healthcare. This

Video TeCh nOIOgy in Hea Ithca re training should cover technical aspects of using video technology, as well as best

practices for patient communication and engagement.

5. Ongoing Education: Healthcare providers and clinicians need ongoing education

The successful integration of video technology in healthcare requires healthcare providers and support to stay up-to-date with the latest video technology and best practices.
and clinicians to have a solid understanding of how to use these technologies in a clinical This includes attending training sessions and workshops, participating in online
setting. Education and training are therefore critical for the effective implementation communities, and collaborating with colleagues to share experiences and best
of video technology in healthcare. practices.

1. Understanding the Basics: Healthcare providers and clinicians need to have a basic
understanding of video technology and its use in healthcare. This includes the
different types of video technology, how to use video technology in different clinical The successful integration of video
settings, and the benefits and limitations of using video technology in healthcare. technology in healthcare requires

2. Best Practices: Healthcare providers and clinicians need to be familiar with best healthcare providers and clinicians

practices for using video technology in healthcare. This includes guidelines on to have a solid understanding of

patient privacy and data security, technical considerations for video conferencing, h t th tech / . .
and effective communication techniques for video consultations. OV\_/ O use .ese ecnnoiogies in
a clinical setting
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The use of video technology in healthcare also raises important legal and ethical
considerations that healthcare providers must consider. In this chapter, we'll explore
some of the key considerations in this area.

1.

Chapter 6:

-

Legal and Ethical Considerations in
Using Video Technology in Healthcare

Patient Privacy: The use of video technology in healthcare requires providers to ensure
that patient privacy is protected. This includes ensuring that video consultations and
remote monitoring sessions are conducted in private and secure environments, and
that patient data is properly encrypted and protected.

Informed Consent: Healthcare providers must obtain informed consent from patients
before using video technology in their care. This means that patients must be
fully informed about the nature of the technology, the purpose for which it is
being used, and any potential risks or benefits.

Regulatory Compliance: The use of video technology in healthcare must
comply with various regulatory requirements, such as HIPAA regulations in
the United States. Providers must ensure that video technology is used in
accordance with these regulations to avoid potential legal liabilities.

Liability and Malpractice: The use of video technology in healthcare can
potentially give rise to liability and malpractice issues. Healthcare providers
must ensure that they have adequate malpractice insurance coverage and that
they are familiar with the potential risks associated with using video technology
in healthcare.

Ethical Considerations: The use of video technology in healthcare also raises
important ethical considerations. For example, providers must ensure that they
maintain appropriate boundaries with patients during video consultations and
remote monitoring sessions, and that they do not engage in any activities that could
compromise patient safety or privacy.
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Chapter 7:

-

Overcoming Barriers to Adopting
Video Technology in Healthcare

Despite the numerous benefits of using video technology in healthcare, there are still
significant barriers to its adoption. In this chapter, we'll explore some of the key barriers
and strategies for overcoming them.

1.

Technological Barriers: One of the biggest barriers to adopting video technology
in healthcare is technological challenges. This includes issues with connectivity,
compatibility, and interoperability. Healthcare organizations can overcome these
barriers by investing in reliable and secure technology infrastructure, conducting
thorough testing, and partnering with technology vendors who have experience in
the healthcare industry.

Cost: Another significant barrier to adopting video technology in healthcare is cost.
Many healthcare organizations may not have the resources to invest in expensive
video technology equipment or to hire additional staff to manage video consultations
and remote monitoring. To overcome this barrier, healthcare organizations can
explore cost-effective options, such as cloud-based video conferencing platforms,
and seek funding from government or private sources.

Provider Resistance: Some healthcare providers may be resistant to using video
technology in their practice due to concerns about the quality of care, patient
privacy, or workflow disruptions. Healthcare organizations can overcome this barrier
by providing education and training on the benefits of video technology, involving
providers in the decision-making process, and demonstrating the positive impact
of video technology on patient outcomes.

Patient Access: Patients may face barriers to accessing video technology, such as
lack of technological literacy or access to reliable internet. Healthcare organizations
can overcome this barrier by providing patient education on how to use video
technology, offering telemedicine services in underserved areas, and partnering with
community organizations to provide access to technology and internet services.

Legal and Regulatory Barriers: As discussed in Chapter 6, there are numerous legal
and regulatory barriers to adopting video technology in healthcare. Healthcare
organizations can overcome these barriers by investing in legal counsel, staying up-
to-date on relevant regulations, and developing policies and procedures to ensure
compliance.
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Chapter 8:

-

Final Thoughts on Using Video
Marketing in Healthcare

The use of video marketing in healthcare has the potential to transform the way
healthcare organizations promote their services, connect with patients, and build trust
with their target audience. In this chapter, we'll summarize the key points discussed in
this e-book and provide some final thoughts on using video marketing in healthcare.

1.

Video Marketing is a Powerful Tool: Video marketing is a powerful tool that can help
healthcare organizations build brand awareness, connect with patients, and promote
their services. By using engaging and informative videos, healthcare organizations
can capture the attention of their target audience and differentiate themselves
from competitors.

Video Marketing Requires a Strategic Approach: The use of video marketing in
healthcare requires a strategic approach that considers the target audience, message,
delivery channels, and the different types of marketing videos available. Healthcare
organizations that take a strategic approach to video marketing are more likely to
succeed in connecting with their target audience and achieving their marketing
goals.

Different Types of Marketing Videos: There are several
different types of marketing videos that healthcare
organizations can use to promote their services,
including:

Patient Testimonials: Patient testimonials
are a powerful way to showcase the
quality of care and services provided by
a healthcare organization. These videos
feature patients sharing their experiences
and satisfaction with the care they
received.

Provider Profile Videos: Provider profile
videos feature individual providers or teams
introducing themselves and sharing their
expertise and qualifications. These videos can s
help establish a connection between the provider ‘E"‘“ =
and potential patients and showcase the expertise =
and experience of the healthcare organization. '
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Explainer Videos: Explainer videos are short videos that provide information on
a specific healthcare topic or service. These videos can help educate patients on
complex medical topics in a clear and concise manner.

- Virtual Tour Videos: Virtual tour videos provide potential patients with a tour of
the healthcare facility, highlighting the amenities and services offered by the
organization.

. Video Marketing Can Benefit All Stakeholders: The benefits of using video marketing

in healthcare are not limited to the healthcare organization. Patients can benefit
from more informative and engaging content, and providers can benefit from
increased referrals and improved patient satisfaction.

Video Marketing Should be Used to Enhance, Not Replace, Traditional Marketing: While
video marketing can be a valuable tool for healthcare organizations, it should not
be used to replace traditional marketing efforts entirely. Healthcare organizations
should use video marketing to enhance their traditional marketing efforts, providing
patients with a range of options for engaging with their brand.

Video Marketing Requires Ongoing Evaluation and Improvement: The use of video
marketing in healthcare is still a relatively new practice, and there is much room for
improvement. Healthcare organizations should continuously evaluate their use of
video marketing and seek feedback from patients and providers to identify areas
for improvement.
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Conclusion
Educating doctors and clinicians

™ on video technology is therefore
The successful implementation of video technology in healthcare requires the support critical for ensuring the e.ffec.tlve
and engagement of healthcare providers and clinicians. Educating doctors and use of these technologies in a

clinicians on video technology is therefore critical for ensuring the effective use
of these technologies in a clinical setting. By providing education and

training, healthcare organizations can help clinicians to better

understand the clinical applications of video technology,

and to deliver high-quality care to patients through A

remote consultations and remote monitoring.

clinical setting




Some tips for creating your own video

9

Be consistent with your video content - learning
to create video can help with this - Nomi Farooq,
Shoot Business (Video Production Agency)

Producing a corporate video can be an expensive undertaking, but it's an investment
that can reap big rewards.

When you make your own video instead of hiring someone else to produce one for you,
you control the content and create an opportunity to brand your company.

The most important aspect of creating a successful corporate video is the script. Make
sure that the script is both clear and concise. Next, film high-quality footage with
professional equipment.

The best way to produce quality sound without breaking your budget is to record sound
directly on set using a microphone attached to the camera or through wireless mics.

If recording audio separately, mix mic levels so they are balanced when combined with
the audio recorded on set.

After filming, you should edit the footage into a cohesive story. Most corporate videos
also require some sort of animation.

This can be done in-house by your video team, but it is usually more costeffective to
outsource this process.

For corporate videos that feature a voiceover , you can hire an actor for the voiceover.

For videos with a lot of text, it might be cost-effective to outsource editing and animation
to a video production company.
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Why spend more togo to a
Professional Video company?

-

Spending more with a professional production company will have
a significant difference in the end product. Your video is an asset, it
requires the right investment for it to produce many returns in the future.

A company that fails to invest in video production is at a disadvantage relative to its
competition. Millions of hours of video content are consumed every day. Over 500 hours
of content are consumed on YouTube alone every single day according to Capture it.

By 2022, video is predicted to make up 82% of all internet consumer traffic. That is a
huge market to miss out on if you choose to not implement video marketing within
your strategy.

A professionally produced video can swing the decision of potential customers. If you're
not sure why your product or service is worth buying, showing it in a video
will make your point clear.

Video production also has the power to increase customer satisfaction and loyalty by
giving them what they want - an upfront look at your product or service and what it
can do for them.

The age of the web demands that every business be video-ready. According to statistics,
people spend more time watching online videos than doing basically anything else on
the web

As a final point, keep in mind that you are paying more for quality. Consider what
you are getting at all the different price points.
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shoot.

BUSINESS

Need video produced?

Shoot Business has been producing video content for brands for over 10 years

Book a FREE 30 min Video Discovery call today and:

- Learn more about video production

- Get insights into the best way to do video marketing

- Get the latest tips, tricks in video

- See our real life case studies with brands we have produced for

- The Do's and Don'ts when it comes to video

- Learn more about our video production team

- Get a FREE analysis of your current video marketing

- Get FREE suggestions on how you should approach producing video content
- Get some fresh creative ideas for your next video...

And so much more!

It FREE, so what are you waiting for?
Drop us an email —admin@shootbusiness.com
Give us a call +44 (0) 161 399 1016

Check out our website: shootbusiness.com




